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Karita Interactive adapts the metaverse for manufacturers and dealerships, and makes it a reality.
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Métavers Mobility’s virtual showroom. A shapeable 3D space in which clients are immersed in the manufacturers and car distributor’s’ digital brand in a 100% virtualized environment. 
  
·       Karita Interactive presents a turnkey solution to enable manufacturers and car dealers groups to develop their virtual showrooms in the metaverse.
·       The virtual visit of a showroom is about to be reimagined by using advantages provided by the new web3’s technologies.
·       With the Metavers Mobility solution, the creation of showrooms in the metaverse becomes a reality for manufacturers and actors of the mobility industry.
 
Montpellier, 11/14/2022 – The agency Karita Interactive launches Metavers Mobility, its 3D environment creation service, dedicated to the metaverse for the mobility sector.
 
For over 20 years, Karita Interactive has been helping brands and their distribution groups to integrate new technology tools in their communication and has enabled many actors in the mobility sector to make the transition to 100% digital communication methods under the best possible conditions. These deep-rooted changes have been marked by an evolution in the attitude of customers in this sector of activity.

It is now a given fact that the vehicle buyer will punctuate his or her purchase journey with a multitude of interactions with a manufacturer's website, and then that of a distributor. The volume of physical visits to the point of sale has dropped considerably, to be replaced by a greater number of digital interactions. This is obvious today, but 10 or even 15 years ago, this was presented as a futuristic vision of the mobility business. These years have marked a series of technological transitions, the next of which is already becoming a reality.
 
Today, the general public is increasingly exposed to the world of metaverse, NFTs and virtual reality, and the same is true for car and motorcycle customers. At Karita Interactive, the next technological evolution offered by Web3 and the metaverse will allow actors in the distribution of mobility goods to take advantage of this. It is with this objective in mind that Metavers Mobility was born.
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Julien Renard, Head of the digital innovations department at Karita Interactive.

« The agency's investments in Metaverse and allocated to R&D will enable brands and retailers to welcome their customers into virtual worlds to help them discover and live a truly innovative experience », explains Julien Renard, Head of the digital innovations department and in charge of developing metaverse solutions within the agency.

Thanks to its expertise in new web technologies, Karita Interactive is a leader in transforming metaverse into a reality for this formidable industry. To do so, the choice was made to rely on one of the most adapted metaverse for online events.
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Jean-Claude Diago, CEO at Karita Interactive.
 
« The best way to predict the future is to build it, so we are eager for our customers to create their own showrooms in virtual reality, marking at the same time the possibility of immersing the visitor in a brand universe that has no physical limits », continues Jean-Claude Diago, the CEO of Karita Interactive.

If a car manufacturer's website is the standard of today, having a showroom in the metaverse will be the standard of tomorrow. Moreover, metaverse technologies are inclusive of web2 as we know it today. It is for example possible to enter the metaverse with a simple computer, tablet or smartphone. A virtual reality headset is not mandatory. Finally, among the proposed interactions, it will be possible to integrate links between the metaverse and the websites as we know them, allowing to have a digital visit in the web3 and then use a link leading to the web2.


« The line between the metaverse and the internet as we know it is thin, the possibilities of interconnection are numerous, both from a technological point of view, and from the point of view of the customer journey. This is what makes this technology inclusive », adds Julien Renard.

Metavers Mobility is about to involve manufacturers and distribution groups in the evolution of digital communication thanks to the metaverse. Each project on the metaverse will have its own specificities, a showroom, a vehicle presentation event, a press conference, a training session... Karita Interactive will create each project thanks to its expertise, thus offering a service at the cutting edge of technological innovation.

About Karita Interactive
Karita Interactive is a consulting agency in web marketing Strategy and Communication specialized in the mobility industry. Its resources are 100% based in France.

Web sites 
Karita Interactive : https://karita.fr/
Métavers Mobility : https://metaversmobility.fr/en/home/

Karita Interactive social media
Facebook : https://www.facebook.com/karitainteractive/
Twitter : https://twitter.com/KaritaAgency
Instagram : https://www.instagram.com/karitainteractive
LinkedIn : https://www.linkedin.com/company/karita-interactive/
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Visualization of media and hypermedia content.
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Total immersion in a 3D environment loyal to reality. 
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